
NAAZ BRAND PROTECTION 
AND USAGE POLICY
Approved by the NAAZ Executive Committee

1. INTRODUCTION

2. Scope of Application
This policy applies to:
• 
• 
• 
• 

Brand assets include but are not limited to:
• 
• 
• 
• 
• 

• Copyright & Neighbouring Rights Act [Chapter 26:05]:

• Trade Marks Act [Chapter 26:04]: 
• Contract Law:
• 
• Moral Responsibility:



5.1 Authorized Use

5.2 Unauthorized Use

• 
• 
• 

5.3 Sponsorship Integrity
• 
• 
• 

5.4 Commercial Co-branding

• 
• 

First Violation:
• 
• 

Second Violation:
• 
• 

Third Violation:
• 
• 
• 
• 

7. ADMINISTRATIVE & MONITORING STRUCTURE
• 
• 
• 



marketingconsultant@naaz.org.zw ; 
ruth@5brandsconsultingroup.com 

Regalia as a Brand Extension

Approval Requirement

Compliance for National Representation

Violation Consequences

Approved Suppliers

Monitoring and Reporting
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